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Introduction and objectives

▪ Chubb and International SOS share over 1,000 joint clients globally

▪ Driven by our joint aim to serve our clients better through collaboration and 

demonstrate the value delivered through our combined services

▪ As clients see the value delivered by both sets of services, this study aims to 

quantify that value from a risk and cost mitigation perspective 



Key findings

▪ 86% of requests for help made by mobile workers to International SOS Assistance 

Centres around the globe were for advice and information, resulting in no direct 

additional costs  

▪ Less than 1% of all requests for help lead to evacuation or repatriation, as advice 

and information resulted in better prepared travellers1

86%
of calls from joint clients

resolved with no 

additional costs1

1This study of joint clients utilises data from around the globe over a three year period between 2014 to 2016. Over 8,550 cases or incidents were 

analysed to produce the key findings.



Key findings

51%
Fall in evacuations and 

repatriations between 

2014 and 20161

53%
Increase in downloads of 

the International SOS 

Assistance App between 

2014 and 20161

1This study of joint clients utilises data from around the globe over a three year period between 2014 to 2016. Over 8,550 cases or incidents were 

analysed to produce the key findings.



Conclusions

▪ Chubb and International SOS share over 1,000 joint clients globally, and they see 

the value in using our combined solutions

▪ These key findings help demonstrate how the combined risk and insurance 

solutions provided by Chubb and the travel risk mitigation solutions provided by 

International SOS, ultimately lead to: 

▪ Fewer and lower value insurance claims

▪ Healthier and safer business travellers

▪ Less business disruptions by having to managed unexpected incidents

▪ A greater ability to address medical Inflation, which is approximately 10% 

globally

▪ Chubb and International SOS seek the opportunity to  work with Brokers to help 

retain existing clients and prove the value which can be delivered to new clients



Chubb. Insured.


